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A brand strategy serves as a roadmap for effective brand management, addressing important 

questions such as who, what, when, where, and why. Contrary to popular belief, building a solid 

brand isn’t just about having a fancy logo.

It’s about creating meaning around your business – what people think, feel, and expect from it. Your 

brand strategy is like a roadmap, guiding you toward long-term success by consistently delivering 

experiences that meet or exceed customer expectations.

BUSINESSES WITH A STRONG BRAND PRESENCE ARE

TO ENJOY REVENUE GROWTH COMPARED TO THEIR COMPETITORS

With Dubai’s booming economy and diverse consumer base, crafting a 

compelling brand strategy is more important than ever for entrepreneurs looking 

to make their mark in this thriving business hub. 

HERE’S EVERYTHING YOU NEED TO KNOW ABOUT CREATING A WINNING 

BRAND STRATEGY FOR YOUR DUBAI STARTUP.

3.5 TIMES MORE LIKELY 

Did You Know?

Understanding Brand Strategy
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Back in the day, 

branding was used to 

mark ownership with 

fiery symbols. 

Over time, these 

symbols, or ‘logos,’ 

started to mean 

something.

In the18th century businesses 

began using brand trademarks to 

show where their products came 

from and reassure customers of 

their quality. 

Today, branding is about 

building communities and 

standing for something 

bigger than just products or 

services. It’s about having a 

purpose that resonates with 

people.

Branding History

Why is Brand Strategy Important?

LET’S TAKE A QUICK TRIP DOWN MEMORY LANE TO UNDERSTAND WHERE BRANDING 

CAME FROM. 

HERE ARE SEVERAL REASONS WHY FORMULATING A BRAND STRATEGY IS IMPORTANT:

A brand strategy serves as metrics for brand management, enabling businesses to assess if their 

brand is effectively achieving its intended objectives. 

Differentiation

Emotion

Branding helps to highlight and emphasize the practical and ideological distinctions that 

set an organization, product, or service apart from its competitors in the market.

Branding fosters a connection between the brand and the consumer, forging emotional 

bonds and positive memories. This emotional connection enhances mental availability, 

leading to increased repeat purchases and brand loyalty.
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FOR MORE INFORMATION,

PLEASE CONTACT US ON

All content on this page along with the downloadable guides is created solely for educational 

purposes. The information provided is accurate to the best of our knowledge, and it may not 

reflect any changes or developments that occur after the date of publication.

IFZA BUSINESS PARK, DUBAI SILICON OASIS, DUBAI, UAE

T: +971 4 228 5285   |   E: info@ifza.com   |   www.ifza.com


